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RFP STATED GOAL

"Preventing drug use and

reinforcing Idaho's commitment to

maintaining communities that are

safe, healthy, and free from harm

associated with drug use."

AFTER RFP WAS AWARDED, THE EFFORT WAS
IN-MARKET 31/2 WEEKS LATER

Agency Team Kick Off: August 24th

Production Began: w/o August 31st

Pre-Wave Research: w/o September 9th

In-Market Start Date: September 14th

Full In-Market Launch: October 1st



STRATEGY 
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WHAT WE KNOW "Preventing drug use and reinforcing Idaho's commitment to maintaining
communities that are safe, healthy, and free from harm associated with drug use."
-RFP Goa/

"...historically, 'just say no

to drugs' campaigns have
yielded mixed results."

"Fear messages that attempt to

persuade people about one-time
behaviors, should be more effective

than fear messages that attempt to
persuade people about repeated
behaviors (e.g. curbing drug use)."

"Emotional campaigns are
almost 2x as likely to achieve
top-box performance as rational
campaigns."
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STRATEGY: 4C'S APPROACH

Category: Nationally and in Idaho, illicit drug use is 17 - 25%*

Cultural: People want to 'maxx' their days and be emotionally
moved by all the life experiences they can have.

Consumer: Americans who believe the country is "making
progress" dealing with our drug problem is at its highest level in
25 years (45%)**.

We need to get an anti-drug message out that can become part
of cultural conversations.

"•SWHSA survev 7/25, and GSSG 3/26, **Ga;iup 77/25

THE INSIGHT

Without drugs, we fully experience the
best parts of living (and in Idaho you're
surrounded by anti-drug ads every day).

KEY MESSAGE
The best Idaho moments are when drug
use isn't part of it. Idaho is at its best
when drugs aren't around.

ACTION MOMENTS
Give people the ability to act on data
points + join in the movement.
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THE OVERALL CAMPAIGN JOURNEY

impressions

Paid Media

SEO & AEO

Facts and Content live
in campaign hub

fcnoaoemenrs

Social Media (Organic)

Community Orgs

Earned Media

CAMPAIGN WEBSITE

Acnons

Facts can be shared
(easy touch) and will amplify

via social algorithms

Idahoan Information
Content

Social Media (Organic)
Algorithm Delivery

Idahoan Need
He/p Resources
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RECRUITED 14 DIRECTORS CINEMATOGRAPHERS
INDEPENDENT CREATORS FROM ACROSS THE STATE



MEDIA STRATEGY 

AND CHANNELS 
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STATEWIDE MEDIA STRATEGY

^

BRING THE
IDEA TO LIFE

- Experiential OOH
- Rich/Native display
- Contextual placements

5

r

WITH HIGH
LEVELS OF
MEDIA
- Reach and Frequency
-Sustained launch levels
-Est'd 95% reach &15x

frequency (monthly)

MEDIA SPEND PER MEDIUM

TV/Video: 37%
Social: 26%
OOH:16%
Display: 15%
Other: 6%

^

'^

EXAMPLES OF RANGE:

^ FOX NETFLIX

Oo@
Idaho Statesman

™AGICVALLEY.COM

IN QUALITY
SPACES

- Premium & native digital

- Sports/Prime in Video
- Quality OOH placements

^' ^
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TV/VIDEO CREATIVE

FIRST... THEN., CLOSE.

Draw viewer attention through a
magical and authentic Idaho
moment.

After several seconds, the graphic
appears. Viewers are still fully
immersed in the moment. The

graphic goes away.

A second message appears. We
fade to black.
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Will be 25+total
short videos by
campaign end
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OUT OF HOME BOARDS
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PROGRAMMATIC MEDIA
DELIVERS ADS TO IDAHOANS
ON NATIONAL WEBSITES,
AND LOCALLY

Eati Qmn

ntA.iTwsicim mci*t.6>m BiAsms ueAifiAMi nc*t HEALTH tAms K£*ITKV itmme A»6yTus &ja$c^6E

We Asked Physical Therapists the Best Core Exercises to
Improve Stability—Here are Their Top 3 Picks
Ws sv <m?m www. T.WIV ^tvw rfwn IMSI rv^ W^ slacary

Healthw";.-' LOtBtItnHwlSh • SWttffy - D.trt*NuWtion . Weilncu s«rcn C^

Breathwork for Relaxation: Techniques
Anyone Can Try

Wfwl 3?ir'l''«*astiiSystStt8f%y^t!?.s^TO.icani3t;wi1h^

BFti(l[?x?ti

iwsthwtiri! ca?l b&Mmti your 0»1&

» Understanding Breathwork and Its Benefits

Breai?ra'crt wcsiw^ ccmoou^? Ksntr&l^ fw t?*Mn is tvs:ww csswm arei ?Uu3f!Wi 8f

Sw.wrs'y ws wwhfWi.yWi^wv'^ twin's psrawnOttCwsi: nwvous jysiwft^ftW e!!>^";p!^

s*,!fw ^it^Qwssst ism a fi®s*g twi^n cr sh.'sRott tf^A*ki>^3 T^t Fruk&t c"'aihwwl< <>si>*ei.t?'f yii.ti;!

ta.fieM&i .s;"i s"^, M»wr^. BTd ^^^ tix.^ feWc<^; Pi-aaii-fts iycWittiyit '>^}uUirfy ms^ ^<i'f.

Bfsgihnwk dst^i*1 Tsyues sny •s&<?ci.ii' ^qui^w! W trea'ififL ftLaijing it icccr

i»s"??<t3 fttwd bfywi s""CT»iii3!<- wiait.^tyi. as i^uS&' pfiKtiai ftuiy .ilM imyswv Timt^ dwT?.

!!i!.'etWsC# i?! lisSf i»t>itbte?%

•>pe"!Sv iycairsnsA eififaw; and fvwrv whf .1 f'-w
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SOME DISPLAY BANNERS MIX
MOMENTS AND "KEEP IDAHO
SPECIAL."

SCNUQ. LOOU. MATWWU. WEATMEB SPOBTS SWOPSCRIPPS WATCMNOW

From livestock to monster trucks, the Twin
Falls County Fair brings six days of fun to Filer
The six-day event in Filer runs through Labor Day. September 7. with rodeo action, live
music, monster trucks and free entertainment for the whole family.

FILSX td.tto - The T».-i& F^Ik C^ysn Fay. thf krg^ <-»tinn- fau-» ^utb-

i-emritJ Idaho, is aadiTKSv for its noth war in nkr.
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DISPLAY AD CONCEPTS
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OTHERS DISPIAY ADS
AMPUFYHARD-HITT1NG
FACTS.

STUDENTS WHO USE MARIJUANA ARE
LIKELY TO REPORT LOWER GRADES.

LEWISTOI^TRIBUNE

Lml N?w Spon^ C?pmion Ob;

Latah County OKs budget, new
early voting location

LOWER CRIME RATE
teteto has tmrty v.i tess ^stern
aw» par !OOX residents than
aw rwigh&ortng PNW xtatai.The Uuh County Commmionen voted Tuesday to p:m ihe couniy's

$38 million budget for the next fkca! year.

The budget decreased bv S354.167 from l^t vcar's toial.

Lacih Coumy Audiiorjulic Fry said each drpsnmcni was asked ?o

make 5;; buelgei cuu to lower cxpenM'i.

The average propeny tax bill for Laiah Coumy rc^idcn^ has



Millennium Committee Presentation | Media Strategy and Channels

NEEDED TO COMBAT ILLICIT DRUG USE
Th* National Drug Control budget requested $44 bitlion to
combat and manage US illidt druga in 2024. Lawn mow THisisAN ANTI-DROG AD

STAT SHARE DISPLAY ADS

OF IDAHOANS DON'T USE DRUGS
Most people haven't used any illicit drugs in the past year.
If thafs you, you're the majority, not the exception. Loam more ->

THIS ISAN^ ANTI-DRUG AO^

OF IDAHOANS
HAVE USED DRUGS
Nearly one in five adults have
tried an illicit drug In the past
few years. Drug use greatty
limits the life experiences one
can have in Idaho.

Learn more —^

us i^ll^i^iti 11 BI 1 ^ijt^ia

3.5X
MORE LIKELY
TO REPORT
LOWER GRADES
High School
students who
use marijuana are
3.5 times more
likely to report
lower GPAs.

IDAHO HAS SM LESS
VIOLENT CRIME THAN
NEIGHBORING STATES.
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Anti-DrugAd -ffl
^'AntiDrugAd

This is an Anti-Drug Ad.

kyieontheriver

Just crushed the Sslmon River with

the ram on this beautjfui summer davi

Post your reply

Reposting into stories -|- Reposting into the feed — Resulting Instagram grid
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ROSIE PIPER
(Srosiepiper-

Treasure Valley (Meridian)
131,000 Instagram Followers

3,800 Facebook Followers

First-time mom and lifestyle vlogger
who posts daily vlogs about cooking
and hosting, beginner running, books,

camping, and Boise/McCall food picks.

KATIE & KODY KLENOW
@thedinkwads

Treasure Valley (Boise)
16,900 Instagram Followers

190 Facebook Followers

Boise couple with a goldendoodle
who posts about camping,

backpacking, climbing, dog-friendly
trips, and road trips from Boise.

«&'%
<

KINSEYAMEZCUA
@kinsevamezcua

Eastern Idaho (Idaho Falls)
21,200 Instagram Followers
27,200 Facebook Followers

Stay-at-home mom of two toddlers and
UGC creator with an MS in Nutritional

Sciences who posts about toddler
crafts and budget family activities.

- EXAMPLES OF POTENTIAL CONTRIBUTORS -
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WE WANT CURIOUS
IDAHOANSTOSTAYON
THE IDAHO WEBSITE.
Google Search ads will send relevant
search queries to our website.

Go gte

0^ this is an anti drug ad

Sponsored

Anti-Drug Ad
www.3ntidrugad.com

Anti-Dmg Ad - Official Site

The story of why you shouldn't do drugs is
already being told across the state of Idaho—our
job is to bring attention to it.

More search rssults w

4- + Q
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LLM SEARCH ADS
SUPPORT Al
CONVERSATIONS
Ads can also appear in Al ChatGPT
interactions



Millennium Committee Presentation | and

WE CREATED A HUB
FORIDAHOANSTO
KEEP LEARNING
Idahoans can explore resources and
learn more about the anti-drug campaign

and sponsorships.

IDAHO'S BEST
MOMENTS ARE
DRUG-FREE

AntiDrugAd.com

The story of why not to do drugs is

already being told across Idaho. Our

job is just to bring attention to it.

So if we catch you oostina about baaaina
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INFORMATION CAN BE
SHARED DIREC71Y
FROM THE WEBSITE
"Share" buttons provide a pre-populated

message and link back to the site which
can be instantly posted to social media
or sent as a text message.

"^

L.

antidrugad.com

17%
OF IDAHOANS HAVE USED DRUGS

However, nearly one in five adults

have tried an illicit drug in the
past few years. This is too high.
Drug use greatly limits the life
experiences one can have in Idaho.

GSSG. 2026

SHME TNIS STAT

- -> + Q •

4

OF1DAHOANS
HAVE USED DRUGS
Nearly ono in fn/o adults

have tried an illicit drug in
tho past (ew years- Drug

use greatty limits ^10 Irfe
exporiencos one con have

in Idaho.

Idaho's Best Moments
Are Drug-Free
3nnciruQ.3<3 corn
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aUAUTATOHXWE ARE
SEEING IDAHOAN
INTEREST
Social media posts have seen significant
interactions, and interest across the
state.

•mlAiwa
PtWma BrsdiX

antH&ugsd Base ii^r^ng ts an anti-tirug ad.

SA^.Sy-^Ag

anii.dft*E>s<t @chtiStiu'^a^_ei& That's th^ kica. The good

ttutt E? aSresety h<«w. aAr-T.O^ugAd

•
chfhsA^aw.do I tow this concfpt fee *n anit-crug »d. L<ws

rtmowwnfttarw,

(trinoabom&tu Sfrfs 900000 •

V Q ^ V R
^j^Ed LSwd by dytan.r.amyfwlson Brsd 28 othw»

Hey if you ever want to collaborate! I love what you do! And

see your ads on tv all the time!

Ex: ThingsToDolnRexburg
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QUANT1TATIVELY, THROUGH OCTOBER 19TH THE CAMPAIGN
HAS SEEN STRONG METBICS

42.7 M 56.5K 98.4% 553K 8.2K
Impressions Total Clicks

META "YOUR ADVENTURE AWAITS"
STOTIC

11.1K
Link Clicks

VTR Engagement Website Engagement

SNAPCHAT "RUNNING AT SUNSET"
0:15S VIDEO

E&,9.4K
Swipeups



WHAT'S AHEAD 



Millennium Committee Presentation ]

CAMPAIGN TIMING

MEDIA LAUNCH

FULLY INTEGRATED
MEDIA LAUNCH

JGREATI^EIREFRESHI

September 14 October 01 -V Early November December January

- 24% through from

Fully Integrated Start

- Media Spent

Through Oct 19: 26%

- Update creative to

reflect fall / cooler
season in Idaho

- Recap full

campaign
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